Q

» “‘. ; :l e 0
Ohema ‘?"é"‘f ah-Asante
p { AL S fa‘\i N >
’\. g ' ‘ r',- A \
[

Cop g for Dig ta Messagmg




#Silverstone?
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What

About the brand



#Silverstone

#Silverstone is a cutting-edge pop
culture data platform designed to
empower influencers, marketers,
and businesses with actionable
insights from real-time trend
analysis. The platform uniquely
combines data-driven reports,
trend forecasts, and sentiment
analysis to help clients build,
enhance, and sustain their
personal brands in an increasingly
competitive digital landscape.




Editorial New BRAND
GUIDELINES

Core Values and Colors:

Innovation: Using cutting-edge data analytics to forecast trends
and audiences

Data-Driven: Real-time data.

Reliability: Building trust through transparent and accurate
insights.




Strategy



Marketing Goals

e Objective 1: Increase brand
awareness

* Objective 2: Raise engagement
and conversions through
targeted content

* Objective 3: Grow and
strengthen customer base




Marketing Professional Data-curious/Students

Justify Strategies: Needs
accurate reports for decision-
making.

Stay Ahead: Relies on trend
data to remain competitive.

Learn & Apply: Interested in
real-world data applications.
Accessible Data: Prefers easy-
to-understand insights.
Curiosity-Driven: Engages with

TARGET

AUDIENCES

Brand Growth: Aims to stand Targeted Strategy: Requires

out and increase followers. custom reports for market
Monetization: Seeks insights for insights.

securing partnerships. Stakeholder Clarity: Needs clear
Trend Awareness: Needs to stay data presentations.

relevant with the latest trends. Competitive Edge: Looks for

tools to outperform
competitors.
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MARKETING CHANNELS
social media

content marketing
e-mail

DAMAR
HAMLIN B
JONATHANMA |
ANDERSON
TIM
ho
TREMAINE
EMORY
|OFFSET |




Social media

* Instagram: Use engaging visuals, stories, reels, and carousel posts to
sharing data fueled trends in pop culture.
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Instagram
Your story oliver andrew

Q e power Of K_po = . Silverstone
he Power of K—POF

# % -Pop Stars have the power to turn a
% hiche brand into an overnight success.
= Avith the capability to convert sales by

3,000%
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@®® Liked by Grace and others

silveerstone does K-Pop have an influence on fashion?
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Data credits to Lefty.io



Social media

* TikTok: Create short-form videos demonstrating the power of data in
personal branding, pop culture, and the flow of fashion.

green is more popular green is more popular
than ever than ever

average popularity of green fashion based on a sentiment average popularity of green fashion based on a sentiment
analysis | ran on 4800 online posts (english + spanish) analysis i ran on 4800 online posts (english + spanish)

579 comments

@ I swear | see green bags everywhere now!

JULY 2023 JULY 2024 " How neatly | write the date in my book

How neatly | write the date in my book

#bratrunway

1 actually refuse

Ugh do we need to be wearing green?

Data credits to
@databut makeitfashion




Content Marketing

* LinkedIn: Publish long-form articles and case studies to showcase
success stories and techniques.

* Blog Posts: Optimize blog posts, articles, and landing pages with
targeted keywords.




Content
Marketing

Channel

Blog

Blog

Linkedin

LinkedIn

Content Type

Informational Post

Case Study Article

Long-Form Article

Industry Insights Post

Example Content

"Top 10 Personal
Branding Strategies for
Influencers"

"How [Client’s Name]
Used Data to Triple
Their Follower Count in
6 Months"

"Case Study: Success
Story of [Client’s
Name]"

"The Future of
Influencer Marketing:
Trends and Predictions"

Call to Action

"Subscribe for More
Insights"

"Read the Full Case
Study and Learn How
You Can Do It Too"

"Read More and
Connect with Us"

"Follow Us for the
Latest Data-Driven
Insights"



E-Mail Marketing

Personalized email campaigns can be sent to potential clients,
providing them with insights into how #Silverstone’s services can

benefit them specifically.

And why aren't you in uniform?

Find your personal style, and curate your default look today.

Having trouble figuring out what your style is, [Name]? Use a mix of our trend
tools and your likes and dislikes to find the exact style that works for you today.

Sign up today and get a personalized look! — (links to the sign-up page)

Welcome to #Silverstone — Find the latest trends in music, fashion and pop culture!

Explore a whole new world of trends with our exclusive special welcome offer.

Hi [Name], Welcome to #Silverstone! Were thrilled to have you as a data lover with a

passion for pop culture. Get ready to receive personalized trend insights directly to your inbox
every week! As a thanks for joining our family, enjoy a 10% discount on your first subscription.

"Click to use Your Discount Now" — (leads to subscription page).




FORECASTED RETURNS
metrics




Metrics tools:

Google Analytics: Monitor traffic, conversion rates, and user behavior

Social Media Analytics: Track follower growth, engagement, and brand
mentions

CRM Software: Measure customer sign-ups, retention, and lifetime value

50%

45%

40%

35%

30%

25%

customer growth, 20%

5%

Forecasted Growth of #Silverstone

revenue increase, 15%

audience reach, 25%

brand awareness, 30%

0%




mn- >

>
4
=}
E)

FUTURE MARKETING

STRATEGY
campaigns in the works

future strategy for success
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SEO OPTIMIZATION

key seo strategies:

Keyword Research: Identify high-impact keywords
On-Page Optimization: Enhance content structure
Content Quality: Create high-value content
Performance and Technical

SEO: Ensure fast load times (UX)

on existing content:

Blogs: SEO best practices for blog posts
LinkedIn Case Studies: Optimizing LinkedIn content
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PHYSICAL CONTENT
MARKETING: DATA
BOOKS




references

1. Lefty. (2021, September 22). The power of K-pop. Prismic. https://lefty.cdn.prismic.io/lefty/d41b7cdc-6c3e-40b2-a084-
18cc606df1f4 Lefty Report ThePowerofKPop 210922.pdf

2. Hope, L. (2024). [Copywriting for Digital Messaging lectures]. Copywriting for Digital Messaging (MMC5155). University
of Florida.

3. McHale, B. (2024, May 21). Big 5 personality traits: The OCEAN model explained. WordStream. Retrieved May 31,
2024, from https://www.wordstream.com/blog/ws/2023/09/29/big-5-personality-traits

4, Sellers, A. (2022, August 11). Content marketing for every stage of the funnel. HubSpot. Retrieved June 2, 2024,
from https://blog.hubspot.com/marketing/content-for-every-funnel-stage


https://lefty.cdn.prismic.io/lefty/d41b7cdc-6c3e-40b2-a084-18cc606df1f4_Lefty_Report_ThePowerofKPop_210922.pdf
https://lefty.cdn.prismic.io/lefty/d41b7cdc-6c3e-40b2-a084-18cc606df1f4_Lefty_Report_ThePowerofKPop_210922.pdf
https://databutmakeitfashion.com/

	Slide 1: The Future of #Silverstone
	Slide 2: What is #Silverstone?
	Slide 3: #Silverstone
	Slide 4
	Slide 5: Strategy
	Slide 6: Marketing Goals
	Slide 7: TARGET AUDIENCES
	Slide 8:    MARKETING CHANNELS social media content marketing e-mail
	Slide 9: Social media
	Slide 10: Social media
	Slide 11: Content Marketing
	Slide 12: Content Marketing
	Slide 13: E-Mail Marketing
	Slide 14:    FORECASTED RETURNS metrics 
	Slide 15
	Slide 16:    FUTURE MARKETING STRATEGY campaigns in the works future strategy for success
	Slide 17: SEO OPTIMIZATION
	Slide 18: YOUTUBE EXPANSION
	Slide 19: PHYSICAL CONTENT MARKETING: DATA BOOKS
	Slide 20: references

